PACKAGED SALES OF FLUID MILK PRODUCTS IN MARKETING AREAS DEFINED BY FEDERAL MILK ORDERS

AND CALIFORNIA, JANUARY-DECEMBER 2001, WITH COMPARISONS 1/

January Change from February Change from March Change from
Product Sales previous year 2/ Sales previous year 2/ Sales previous year 2/
Mil. Ibs. Percent Mil. Ibs. Percent Mil. Ibs. Percent
Whole Milk 3/ 1,570 -1.3 1,401 -1.5 1,597 0.1
Reduced Fat Milk (2%) 1,419 0.1 1,272 2.7 1,435 1.5
Low Fat Milk (1%) 4/ 747 -0.1 682 0.2 770 1.0
Fat-Free Milk (Skim) 676 -4.1 608 0.6 688 -2.5
Buttermilk 47 -4.2 42 -7.2 50 -4.9
Total Fluid Milk Products 5/ 4,467 -1.3 4,012 0.5 4,548 0.3
April Change from May Change from June Change from
Product Sales previous year 2/ Sales previous year 2/ Sales previous year 2/
Mil. Ibs. Percent Mil. lbs. Percent Mil. lbs. Percent
Whole Milk 3/ 1,457 0.1 1,494 -2.0 1,484 -1.0
Reduced Fat Milk (2%) 1,304 -0.4 1,345 -0.8 1,321 0.8
Low Fat Milk (1%) 4/ 691 1.2 723 1.0 578 1.9
Fat-Free Milk (Skim) 633 -2.5 649 -2.3 631 -0.4
Buttermilk 45 -4.9 49 -1.7 46 -3.4
Total Fluid Milk Products 5/ 4,137 -0.5 4,268 -1.1 4,069 0.1
July Change from August Change from September Change from
Product Sales previous year 2/ Sales previous year 2/ Sales previous year 2/
Mil. Ibs. Percent Mil. Ibs. Percent Mil. Ibs. Percent
Whole Milk 3/ 1,478 -2.7 1,555 -1.8 1,453 -1.4
Reduced Fat Milk (2%) 1,321 0.4 1,395 0.2 1,322 -0.4
Low Fat Milk (1%) 4/ 551 0.9 652 1.4 724 1.6
Fat-Free Milk (Skim) 610 -5.0 652 -1.3 634 -2.6
Buttermilk 46 -3.7 48 -3.6 44 -7.0
Total Fluid Milk Products 5/ 4,015 -1.6 4,310 -0.7 4,184 -0.5
October Change from November Change from December Change from
Product Sales previous year 2/ Sales previous year 2/ Sales previous year 2/
Mil. Ibs. Percent Mil. Ibs. Percent Mil. Ibs. Percent
Whole Milk 3/ 1,575 -1.1 1,533 -2.6 1,548 -3.7
Reduced Fat Milk (2%) 1,413 0.7 1,376 -1.6 1,365 -3.1
Low Fat Milk (1%) 4/ 788 4.0 735 0.3 688 2.0
Fat-Free Milk (Skim) 674 0.8 642 -2.5 629 -3.7
Buttermilk 48 2.8 50 -2.1 49 -2.5
Total Fluid Milk Products 5/ 4,512 0.6 4,380 -1.5 4,339 -2.2

1/ These figures are representative of the consumption of fluid milk products in Federal milk order marketing areas and California, and represent approximately 93 percent of total fluid milk sales in the
United States. 2/ Percent changes have been adjusted for calendar composition. Percent changes also exclude the data for Appalachian in January and Mideast in February. 3/ Includes flavored whole
milk. 4/ Includes flavored fat-reduced milk. 5/ Total fluid milk products include the products listed plus miscellaneous products and eggnog.



